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Silicon Valley:
Where history meets
High-lech Innovation

Silicon Valley is the world's leading center for technology and innovation,
attracting global entrepreneurs, major corporations, and venture capital with
its culture of risk-taking and rapid growth. Located within this dynamic region,
Santa Clara, provides premier access, diverse amenities, and a vibrant
environment that celebrates a competitive, innovative spirit.

1.854 3.0M

Square Miles Population
1."M 32%
Jobs Software Developers

The region accounts for more than
50% of the nation’s venture capital

4% $199K

Higher Patent Registrations Average Household

Versus San Francisco Income
Patents awarded to Silicon Valley inventors
reached an all-time high of 23.6K

Data Source: 2025 Silicon Valley Index Report (Joint Venture Silicon Valley)




Santa Clara: A Thriving Technology
and Innovation Hub

$1.5M 13.0K 1.7K 389.1K

Average Home Value Businesses within Apartment ~ Office Workers
within 10-Minute , 10-Minute Drive-Time' Communities within a Wi "
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The Santa Clara Resident:
High Spending Power

FOOD AT HOME

+91%

Higher spend compared to the National Average

FOOD AWAY HOME

+110%

Higher spend compared to the National Average

APPAREL & SERVICES

+105%

Higher spend compared to the National Average

ENTERTAINMENT & RECREATION

+92%

Higher spend compared to the National Average

Data Source: Esri (2025) - 10-Minute Drive-Time of Santa Clara Square Market Place



El Granada

Half Moon
Bay

The Surrounding Area

DEMOGRAPHICS

Burlingame

Hillsborough

Foster City
San Mateo
San Carlos
Downtown
Redwood
City
East Palo
Alto
Menlo Park
Palo Alto
Stanford

Population

Daytime Population

Average Household Income

Average Home Value

Median Age

Bachelor’s Degree or Higher

Office Workers

SILICON 1-MILE 10-MINUTE
VALLEY RADIUS! DRIVE TIME'
3.0M? 7.8K 200.5K 232.2K
3.2M2 56.0K 2921K 332.0K
$199K2 $239K $233K $234K
$1.5M! $1.5M $1.4M $1.5M
39! 36 35 36
60% 66% 68% 68%
1.2M! 69.8K 244.6K 389.1K

Union City

Newark

Cupertino

Saratoga

Fremont

Santa Clara Square
Marketplace

Silicon Valley

10-Minute Drive Time

ON

1 Mile
{3 Mile
Milpitas
.y
4 Alum Rock

San Jose

Campbell

Los Gatos

Data Sources: 1) Esri (2025) - 10-Minute Drive-Time of Santa Clara Square Market Place; 2) 2025 Silicon Valley Index Report (Joint Venture Silicon Valley)
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| Site Plan

i 7temings Eureckal ~ HASEO

BOWERS AVENUE

H Fornaio

CUCINA ITALIANA

LR

—®— =

SEPHORA

RETAIL RESIDENTIAL

MONTGOMERY DRIVE

MARKETPLACE

PHASE |

e 123,000 sq. ft. of retail space
for grocery, dining, and
shopping

e Anchored by a 50,000 sq. ft.
flagship Whole Foods
Market

e Almost 266,000 vehicles
pass by each day

PHASE Il

e 40,000 sq. ft. of retail space
for shopping, dining, and
services



BOWERS AVENUE

AUGUSTINE DRIVE
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Floor Plan
Suite 110 (Build:

2,247 SF

ng H)

FEATURES

e Highly visible point location

e Extensive window line

e (2) Double door storefront
entrances along main
thoroughfare

CLICK HERE FOR 3D TOUR
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Floor Plan
Suite 130 (Build:

5,800 SF

ng G)

FEATURES

CLICK HERE FOR 3D TOUR

Excellent location adjacent to Whole

Foods

Access from both Coronado Drive and
main parking field

High identity end cap location
Extensive window line with multiple
storefront entrances

~18 ft ceilings

- Sighage opportunities on 3 facades
Potentially divisible to 2808 & 3017
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Floor Plan
Suite 130 (Building H)

2,962 SF
FEATURES § . iwit = .
| * 3 bu s ’}: 4
e 2926 SF Second generation - N
restaurant = g
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Floor Plan
Suite 3225

2,968 SF
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Mustafa Shahryar

Director, Leasing

Irvine Company Retail Properties
(949) 720-5928
mshahryar@irvinecompany.com
CA DRE Lic. #02253553

Dixie D. Divine

CEO - Broker - Principal

Prime Commercial, Inc.

1543 Lafayette Street | Suite C
Santa Clara, CA 95050

Direct (408) 879-4001

Office (408) 879-4000

Fax (408) 879-4004

Cell (408) 313-8900
ddivine@primecommercialinc.com
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© 2025 Irvine Management Company. All Rights Reserved. Property is offered for lease through Irvine Management Company, a licensed real estate broker DRE LIC. #02041810. Irvine Company, the Sunwave, and Santa Clara Square are registered trademarks of Irvine Management
Company. The information contained herein has been obtained from sources we deem reliable. While we have no reason to doubt its accuracy, we do not guarantee it. This information should not be the only basis of decision to buy or lease an Irvine Company property and the
respective buyers or lessees should conduct their own independent investigation prior to making such a decision.Landlord, at any time, may change the shape, size, location, number and extent of the improvements shown herein, as well as any additional improvements. Landlord may
eliminate, add or relocated any improvements to any portion of the Shopping Center, including, without limitation, buildings, parking areas or structures, roadways, curb cuts, temporary or permanent kiosks, displays or stands, and may add land to and/or withdraw land from the
Shopping Center. The information and land uses shown on this map may change at any time.



