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SANTA CLARA SQUARE
COMBINES THE BEST
ELEMENTS OF A LIVELY
CULTURAL CENTER AND
A SOPHISTICATED
TECHNOLOGY HUB,
CREATING A
FORWARD-THINKING
COMMUNITY UNLIKE
ANYWHERE ELSE.
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A city with its own
progressive spirit at the
center of everything
Silicon Valley has to
offer, Santa Clara is
poised for greatness.

Located in the center of Silicon Valley, the
city of Santa Clara is perfectly positioned to
be the next big Bay Area mecca. Between
the Caltrain, Amtrak, VTA bus system,

and access to seven main highways and
expressways, no other city in the area is so
central and so convenient. It's no wonder
that global companies like Intel and Citrix,
world-class educational institutions such as
Santa Clara University, and the 49ers Levi's®
Stadium all call the city home.

This smart, motivated mentality is
reflected in the city’s diverse and educated
community, uniquely independent
municipal services, and forward-thinking,
supportive government.
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A premier development
in the heart of Silicon Valley

Welcome to your town square - a place inspired by the spirit of community and the energy of Silicon Valley.
Santa Clara Square is a place to experience shopping, dining, working and recreation all in one locale.

A destination offering:

e Strong daytime population - over 495K employees within a 10-minute drive of
Santa Clara Square.

® Fducated and affluent - in Santa Clara County, average household income
within a 10-minute drive is over $173K and 56% have a bachelor's degree or higher.

e Healthy tourism - Santa Clara Square is less than 5 minutes from one of the top
convention centers in the United States as well as Levi's® Stadium, home of the
San Francisco 49ers.

e High traffic exposure - over 266K vehicles pass by Santa Clara Square each day.

SOURCE: 10-minute drive time. Nielsen-Claritas 2020, Caltrans 2015.
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Strong daytie population with over Santa Clara (San José—Sunnyvale) named
495K employees within a 10-minute drive. the best place for tech jobs.

SOURCE: 10-minute DT. Nielsen-Claritas 2020. SOURCE: Nerdwallet, 2017.

56% of the pbpulat has a bachelor’s
degree or higher, making Santa Clara one of
the most educated counties in the U.S.
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Top employers in the area include:
Applied Materials, Cisco Systems, eBay, Google,
HP, Intel, and Yahoo!

SOURCE: 10-minute DT, Nielsen-Claritas 2020. CA Employment Development Statistics, 2016.
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Santa Clara Square Marketplace

5 minutes United States
Total Population 54,364 328,239,523
Total Households 19,088 136,384,292
Average Age 39 38
Age 25+ Bachelor's Degree or Higher 49% 35%
Total Businesses 6,255 7,860,674
Total Employees 115,087 128,591,812
Average Household Income $165,842 $90,021
Total $75,000+ 70% 43%
Total $100,000+ 60% 30%
Population by Race/Ethnicity
White Alone 31% 58.7%
Black Alone 2% 11.8%
American Indian Alone 1% 0.7%
Asian Alone 47% 5.4%
Pacific Islander Alone 1% 0.2%
Some Other Race Alone 14% N/A
Two or More Races 5% 2.1%
Average Home Value $858,417 $204,900
GAFO (Average HH Spend) $7,305 $6,046
Spend Higher Than National Average By: 21% N/A
Food at Home (Average HH Spend) $7,278 $4,300
Spend Higher Than National Average By: 44% N/A
Food Away from Home (Average HH Spend) $6,728 $2,518
Spend Higher Than National Average By: 68% N/A

SOURCE: Nielsen-Claritas 2020. ESRI 2020. Census.gov. Doi.org/10.18128/D030.V6.0
Daydj.com/household-income-percentile-calculator. Statista.com, 2018.



Phase | Phase Il
e 123,000 sq ft of retail space for grocery, dining and shopping e 40,000 sq ft of retail space for shopping, dining and services

e Anchored by a 50,000 sq ft flagship Whole Foods Market e Now Open and Delivering
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OFFICE

e Over 1.6 million sf of office space

e One 8-story and two 6-story buildings with
608,000 sq ft of space

e Five 6-story buildings with over 1 million sq ft
of Class A campus office space

e Approximately 6,500 employees
e 100% leased

APARTMENTS

e Apartment community
development of approximately
1,850 units

e Approximately 3,600 residents




SANTA For Leasing
I Information Contact:

SQUARE Dixie Divine Doug Ferrari
MARKETPLACE  408.879.4001 408.879.4002

ddivine@primecommercialinc.com dferrari@primecommercialinc.com
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Version 3.20

Copyright © 2020 Irvine Management Company. All Rights Reserved. Santa Clara Square Marketplace are trademarks of Irvine Management Company. Sources:
Nielsen-Claritas 2020, ESRI 2020, Caltrans 2015, Statista 2018, Census.gov. The information contained herein has been obtained from sources we deem reliable. While
we have no reason to doubt its accuracy, we do not guarantee it. This is a schematic plan intended only to show the general layout of the Shopping Center and the
approximate location of the premises. Landlord, at any time, may change the shape, size, location, number and extent of the improvements shown herein, as well

as any additional improvements. Landlord may eliminate, add or relocate any improvements to any portion of the Shopping Center, including, without limitation,
buildings, parking areas or structures, roadways, curb cuts, temporary or permanent kiosks, displays or stands, and may add land to and/or withdraw land from the
Shopping Center. Plan not to scale. The information and land uses shown on the maps may change at any time. Planned projects and improvements by The Irvine
Company LLC and Irvine Community Development Company LLC may be depicted on the map; however, no warranties or representations are made that the map
is complete or that the depicted development will be carried out or remain the same in the future. Future development and construction of infrastructure and other
facilities not shown on this map may occur. This information should not be the only basis of decision to buy or lease an Irvine Company property and the respective
buyers or lessees should conduct their own independent investigation prior to making such a decision.





